VISITFLORIDA.

FOR MORE INFORMATION, CONTACT: FOR IMMEDIATE RELEASE:
Kathy Torian July 9, 2010

Corporate Communications Manager

Phone: (850) 205-3865

E-mail: kathyt@VISITFLORIDA.org

VISIT FLORIDA® Offers Free Web Listings to Tourism Businesses
Provides Opportunity to Reach More Than 700,000 Potential Visitors Each Month

TALLAHASSEE, Fla. (July 9, 2010) — As the Deepwater Horizon oil spill situation continues to
impact Florida’s tourism industry, VISIT FLORIDA — the state’s official tourism marketing
organization — remains committed to providing Sunshine State visitors with the most
comprehensive resources available to help them plan their Florida vacation. Today, VISIT
FLORIDA announced a new initiative that offers all Florida tourism businesses the opportunity
to take advantage of a Free Web Listing on VISITFLORIDA.com. As a public/private
partnership, VISIT FLORIDA previously limited listings on the website to their just over 3,400 co-

operative marketing Partners.

“This is a win-win for our visitors and the Florida tourism industry,” said Ed Fouche, Chairman of
the VISIT FLORIDA Board of Directors and Senior Vice President - Travel Industry Sales for
Disney Destinations. “By opening up our website to all tourism businesses across the state,
consumers will benefit from having access to significantly more information to help them better
plan their next Florida vacation. We know that the best way to support Florida tourism
businesses is to put their information in front of travelers interested in the Sunshine State, and

this free marketing opportunity does just that.”

VISITFLORIDA.com — already the number one trafficked destination marketing organization
website in the country — experienced record traffic in June, with 719,070 visits, which
represented a 46 percent increase over the same time last year. In the markets where VISIT
FLORIDA has been targeting its oil spill response advertising, traffic to the website is averaging
90 percent higher than in June 2009. Two web pages activated since the oil spill have had a
significant following — Florida Live generated 132,992 page views in June, and the Deepwater

Horizon Oil Spill Update page attracted an additional 165,772 page views for the month.



In addition, since the start of 2010, individual business listings on VISITFLORIDA.com have

been viewed by more than 156,000 potential visitors every month.

“With the addition of even more business listings on our site for potential visitors to choose from,
VISITFLORIDA.com will be able to expand our role as the trusted source for travel planning to
and within the Sunshine State,” said Chris Thompson, President and CEO of VISIT FLORIDA.
“The more information we have on the site, the easier it will be for visitors to choose Florida, so
we encourage any and all Florida tourism businesses to take advantage of this new marketing

opportunity.”

For those businesses interested in finding out more about the Free Web Listing opportunity, visit
www.VISITELORIDA.org/free or call the VISIT FLORIDA industry hotline toll-free at (877) 435-
2872.
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For additional information, contact Kathy Torian at kathyt@VISITFLORIDA.org or (850) 205-3865.

As the state’s number one industry, tourism is responsible for welcoming more than 84 million visitors each year,
which results in over $65 billion in taxable sales revenue and employs in excess of 1 million Floridians. For every $1
spent on tourism marketing, VISIT FLORIDA — the state’s official tourism marketing corporation — generates $55 in
tourism spending and more than $3 in new state sales tax collections, paid by visitors, not residents. VISIT FLORIDA
promotes tourism to Florida through sales, advertising, promotions, public relations, new product development and
visitor services programs. As a public/private partnership, VISIT FLORIDA has nearly 3,000 tourism industry Partners
and four major strategic alliances with American Express Travel Related Services, AirTran Airways, Dollar Rent A
Car and The Hertz Corporation. To learn more about VISIT FLORIDA, visit www.VISITFLORIDA.com.




